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Community Pain Points

ﬂ People in Need " Losing hope
= Lostin fragmented services
= No incentives

]._I.IL.I. Government ®= Hundreds of programs
= Low transparency
= High costs

> Service Providers = Little collaboration

= No way to track clients
" Traditional funding sources are drying up
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EnVision’s Al Analysis of
Service Provider Advantages
based on Users’ Personal Vision Statements



EnVision’s Al analysis indicates...

EnVision users are not just in crisis—They are ready to act

EnVision is way to meet residents in need at the start of
their economic ascent

Nonprofits are overwhelmed. EnVision is a capability
multiplier
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EnVision’s Al analysis indicates...

EnVision doesn’t replace the work of nonprofits.

It gives clients a place to carry it forward—
every day, in their own words.
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EnVision’s Al analysis indicates the system...

Produces psychological wins—not just a list of resources

Supports whole-person outcomes.
Goal Clarity = Skill Building - Stability > Community Contribution
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EnVision’s Al analysis indicates the system...

Accelerates the ability of hardworking people to
achieve their full potential
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